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WE HAVE BEEN IN THE
FOREFRONT OF % GREATORS
INDUSTRY SINGE 2012

P P

2012-2015 2018
Pre Merger VG, Avenu,
GoViral, KokikuTV, Kokiku and
Avenu, Indovidgram, GoViral

and were founded merged to
orm Allstars

Pk

Apr 2019

Allstars merged
with Famous to

orm Famous
Allstars (FAS)

Samara M&E
invested in FAS

pik

sept 2023

75 expanded to
4 agencies to
cater the needs
from the clients

pik

2026

Enter all social first
ecosystem
agency business

FAS
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HOMELESS MEDIA - S0GIAL PR

NS

INFLUENCERS - - SOGIHL FIRST ** COMMERCE

SOGIAL MEDIA / \ - S0GIAL MEDIR

MANAGEMENT BUYING
& CONTENT
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GROUP BUSINESS PILLARS

4 N\ R

unitu

LUCU

VRSG




Since 2019, FAS has partnered with creators to create ventures tapping into multiple verticals and target audience

:
MUSIC P

g MAJELIS LUCU
e |NDONESIA

P

(&M@ Jiroluger {‘l‘l’p“g‘ (LJLUCUFLIX

* |P Development $ iy |
*  Social Media i T ’
*  Community * |IP Development * Social Media
% Merchandising *  Music % Merchandising
% New Talent Management * Fandom
NG U\ %
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( Business Pillar #1 )

AGENGY
USINESS




e

KAavA

SOCIAL TECH
TFORM COMP

INFLUENCERMARKETING
AGENCY CREATIVE AGENCﬁ .

‘—

Yy %

10 GATEH THE NEED |
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FANFARE QR END-T0-END INFLUENGERS

INFLUENCER MARKETING M"HKETI“G AGENGY

AGENCY




END-TO-END INFLUENGERS

MARKETING AGENCY
T0 ANSWER YOUR COMMUNICATIONS
AND BUSINESS OBJECTIVES




O

Strategy

Strategize your
campaigns

O1

02

Insight

Provide relevant
insight for your
campaigns

SO

Planning

Influencer
planning of 5-tier
influencer size

03

© 2024 FAS All Rights Reserved

04

Project

Manage your
campaigns

Q

R

Reporting

Provide performance
& insight for your
campaigns

05 O




(7, B @,

W Jn

Experienced Allin Consultancy Wide Range
Team Solution Based Influencers Database
Bringing fresh and Provide End-to-end services  Tailored solutions supported Maintaining 120K+
innovative ideas and Connect to channel by digital marketing experts  influencers with 1.1B+
elevating the role publishers & integrated and trend spotters to create followers
influencers to the overall technology system strategic solution

brand experience

© 2024 FAS All Rights Reserved
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Lighting is super important (o get

or recording in the

in the right mood when
Projects

Contents
Influencers

2024

. ¥ kittendust and philipslightingid

What.eolor do you'see whep listaning to thase

ey dtha. amandant at 13.997 others E Iu

Il kittendust - Original audio & philipslightingid Average brands
conversations

() Q 7 ®



https://docs.google.com/file/d/1eauoxCrroRkMr4ODgXDKV0Yc2Pua1QSE/preview
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o BANK GENTRAL ASIR (BGR)

Agency of records for
influencer marketing

Education
Product
Services
Events
Always on

The Largest Consumer Bank in Indonesia

Bank Central Asia (BCA) is one of Indonesia's leading financial institutions,
renowned for its robust banking services and extensive network. It is widely
recognized for its innovative digital banking solutions, which offer
convenience and efficiency to its customers. BCA's strong financial
performance and commitment to customer satisfaction have established it as
a trusted and reliable name in Indonesia's banking sector.



https://docs.google.com/file/d/1X1xauB2sWVWSJzgecnFi6KLrHu-r82q3/preview
https://docs.google.com/file/d/1rbOoaakGpUKUIz38uNcY44IwHuUjdBjp/preview
https://docs.google.com/file/d/17jxUWrzawCmEdDJO3VU3bJ9wZjjmTFsY/preview
https://docs.google.com/file/d/1UwIX714oSIwRJIk6ZhRAqPlx2DtHUQm7/preview
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(ot PROGTER & GAMBLE (P&Gl

Agency of records for
influencer marketing

Education
Product Review
Always on
Livestreaming
Affiliate Marketing

|

Q teh gimana ya aku

teh pegel tapi bukan 4 HAL YANG GABOLEH

pegel biasa ini mah, DILAKUKAN PAS LEAGI NONT@I}L
KONSER!! &5 l

udh dipijet tapi
gailang juga

One of the leading FMCG companies in Indonesia

Since its establishment in the Indonesian market, P&G has built a strong
reputation for delivering trusted brands like Pantene, Gillette, and Pampers.
Headquartered in Jakarta, P&G Indonesia leverages local insights and global
expertise to innovate and meet the evolving needs of Indonesian consumers.
Committed to sustainability and community development, P&G Indonesia
continues to play a vital role in enhancing the daily lives of millions across the
country.

ol FRAS


https://docs.google.com/file/d/1Xd9rkSK1dHJo3rJIAcd83CaVjTZ1jFeH/preview
https://docs.google.com/file/d/1k7TzUre4WAOpGI9JUlryw1ec5Vb5dtk2/preview
https://docs.google.com/file/d/1WBcRVa1lh8Qk6f_AJ7hEDyhCowyrjbeL/preview
https://docs.google.com/file/d/134eyrh5RREaTejBObHDIowTGPrB5xpru/preview
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o PROGTER & GAMBLE (P&G)

PANTENE

FAS
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e UNIQLO INDONESIA

Agency of records for
influencer marketing

Education
Product
Events
RECOMMENDATION
Always on FOR

BIGSIZE

‘ kakk rokomen everyday
style2 buat ciwii2 yg big
size ky aku dongg tp vg
tetep nyaman dan
kekinian.., susah bgt
nyarinya nangisss L &

The Leading Life Wear Company in Indonesia

Uniglo Indonesia is a leading branch of the global apparel retailer, known for
offering high-quality, stylish, and affordable clothing for all ages. Valued for its
innovative LifeWear concept, Uniglo has gained popularity since entering the
Indonesian market, with stores in major cities like Jakarta and Surabaya. The
brand is celebrated for its comfortable, versatile designs and strong customer
service, enhancing the local fashion landscape while committing to
sustainability and community engagement.



https://docs.google.com/file/d/1NwagQHAv32IoTtbjqicPrcnE13F1Mj8n/preview
https://docs.google.com/file/d/1Y5Z5yOvYL8glQIkt2RK7DpX0mJkZf6my/preview
https://docs.google.com/file/d/1ad1VtGy3IgBs3_U3IDyJx3ojOzhjHuv4/preview
https://docs.google.com/file/d/1GwE6d__4AjEzD1G2AMFkoagLSmKhPEPP/preview
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(" OURCLIENTS ) MITH" ABIPEBKASA (M"Pl

Agency of records for
influencer marketing

Education
Product e gl -
Events : el == -3 nﬁ""f'

Alwayson | LA |

The Leading Lifestyle Retailer in Indonesia

Mitra Adiperkasa (MAP) is a leading Indonesian retail company, known for
managing a diverse portfolio of world-class brands across various sectors
including fashion, lifestyle, sports, and food & beverage. Established in 1995,
MAP operates numerous well-known retail outlets throughout Indonesia, such
as Zara, Starbucks, and Seibu. The company is dedicated to providing
high-quality products and exceptional customer experiences, making it a key
player in the Indonesian retail market.



https://docs.google.com/file/d/1gr_zwrS6VwKM9zGKYhsA9CYTKAWVMKcI/preview
https://docs.google.com/file/d/1flNWlMl2uAoaseSa9AntQA5hXl0ubdrx/preview
https://docs.google.com/file/d/1OiGtuy_Zt5_bQDm7P0-QGTHQsO1M6cQp/preview
https://docs.google.com/file/d/1u4kTr7S-pKTaheOn8SzL4k0nPj2_cqK6/preview

#TolakDenganAnggun
PARA PENIPU BE LIKE

prmahh gk si km Ig nabungg bwt beli
sesuatu, cntohna beli sepeda
gunung pass uangny dh hampir

komplitt tiba2 ilang krenaa ditipu
org?? @ @ Ibih skit ati dripada
uang dpinjem tmen tp pas ditagih
galakk

Kesel banget sering dapet telfon dari nomor baru yang
ngakunya dari . Modusnya ya sama
terus. Ada yang nawarin pinjaman lah, naikin limit lah,
atau yang paling sering menang undian. Kalian ada juga
ngga sih yang begini ? , baca deh

Kalian pernah juga ngga dapet telepon yang ngaku-
ngaku dari BCA? Coba ceritain dong wkwk. Kalo aku
yang dapet sih bakal aku kerjain balik hehe. Lagian
masih zaman ya penipuan kayak gitu :(. Nah biar kita

- jadi lebih terbuka dari yuk baca-baca

Case Studies | Nano-Micro - Hyperlocal

BCA
HTolakDenganAnggun

Challenge:

Inform and educate the Audience to be aware of Banking
Fraudsters by spreading the #AwasModus message and
encouraging awareness and involvement to empower
the #TolakDenganAnggun campaign.

How we roll out:

Utilize 28 KOL and include Local KOL in TikTok, Instagram,
and Twitter. Make a content brief with entertain keyword
and used moment trending to gained more awareness
and engagement. Utilize buzzer to spread the campaign
awareness rapidly.

4,1M 103 52,49%

Views Avg. CPI Branded Comment

© 2024 FAS All Rights Reserved



rise @ririsi2via - Dec 14, 2021 @ Boleh Belajar @EolehBelajar - Mar 23
\ - ¢ 5 6. Berani beda: Pantene x Keanu
y Keanuuuu hahaha mood bgt &t &2

BA gak harus korean mulu kok. Yang penting cocok sama tujuan marketing
lo. Pantene kemarin ini menggandeng Keanu buat jadi BA mereka. Hasilnya

Masih dengan #rambutcapek
positif karena dianggap jadi gebrakan gokil di dunia perikianan

N) addicted to hanguk saram;
Gata

BA pantena

, J .
# Haircare ala akv

o ‘ L
20L1-11-15 ____} 2021-10-20

4 #garagaraKeanu #rambutcapek
- ? #rambutkecharged #fas..

i Joonca "m—7 @cahvahafsari - Jan 3 (Q chrunchrina D 4711K ° keziialt > 35.6K haemras D 774.8K

Gilaa keanu jadi BA nya pantene sering nyebut rambut capek & &

#disponsori rambut sehatt waww #rambutcapek

bgt pake ini ¥ W @pantene..  #rambutkecharged #ad #...

Miracles Halr Supplement Baru!
- Bye Hello

Miracles Hair Supplement Baru!
- Bye Hello

52K Share

2021-11-20

Miracles Hair Suppiement Baru!
@ pantens indonacka - Bye Hello gila sebagus ttu sih & I #ad Rahasia rambut sehat
#garagaraKeanu #rambutcape... @pantene #rambutcapek...

o ~ fattycheeks... D 33K e:a lad1331t

definisi rambut capek tinggal
pake ni product W @pantene..

> ™M a keziialt > 21.9K

a

Case Studies | Nano-Micro

Pantene Gold Rush

In launching new product of Pantene Miracles, we ride on
Tiktok trends as the hypest social media for Z Generation
as the main target audience. Utilizing nano-micro KOL to
share ‘honest review with KOL's organic style and Tiktok
Current trend

Total Organic Reach
16-4M iNn the firgt 3 months

FAS x Mediacom x Pantene

_MMA 2022 WINNERS GALLERY

CREATOR/INFLUENCE
R

FAS x Mediacom x Pantene

:MMA 2;022 ’WINN‘ER‘S GALLVER‘VI
SHORT/LONG

FAS x Mediacom x Pantene

MMA 2022 WINNERS GALLERY

INDONESIA BEST
INSHOW

FORM VIDEO
MARKETING

2022 - 2022 \
MOB-EX Awards MOB-EX Awards

2022
MOB-EX Awards - -
Best Best Best
Awareness Campaign Use of KOLs/Influencers Use of Video
Gold Silver Silver

Winner Winner Winner

© 2024 FAS All Rights Reserved
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Maudy Ayunda

David Gadgetin

Arief Muhammad

Case Studies | Brand Ambassadorship

Philips Indonesia

Assisting the brand in selecting, managing, and optimizing
the performance of three influential content creators.
These individuals are selected on the basis of relevance to
the target audience. They strengthen the brand image as

well as brand love
Total Organic Reach

)250M annually

07 Average CTR
20 5 /° delivering traffic to the

website & e-commerce




knp br tau skrg sih? @
#ShampooHealing #fas...

;
.'\:‘ adugatau

4.6M }) alfinajavasp...

111 I‘yclld i nalicasidad
Perawatan Rambut
"Nagita Slavina"

Co LR LT YU wusann M
Shampoan tapi beraso

9-2

Akhirnya aku kena racun juga Shampoan tpi brasa healing &
guys #ShampooHealing #fas... Yuk order di keranjang...

§ ionatanama 17.4K ( '_‘, novitasirega...

Nyesel baru taul!
#ShampooHealing #fas... #haircare

f jelythapspgr... 13.4K @) bebeww_02

shampo yg wanginya serasa lagi cobain shampo viral karna em
healing, aku pake yang varian... penasaran dan lewat terus di f

13.6K #§) natasyaadv 1

il i, Shampee Herel

Rambut kita juga perlu healing
@herbalessences...

#shampoohealing #fas #healing hair care routine luv 7

#ShampooHealing #fas...

49 9K -'f‘tatapmadum.,.

10Mio
930

© 2024 FAS All Rights Reserved

Case Studies | Always On Content

#ShampooHealing

Reward and heal yourself
by caring for and beautify your hair
after a long shot of stress, hustle, and struggle

Drive talkability about Herbal Essences Bio:Renew —
which in turn would increase the product and USP
awareness — by finding other touch point that
resonates better with the target audience.

Total Organic Reach
In the first 3 months

Posted content
Through various angles



’ tika status
enguji,

# speakupforiove

Cinta Serius
meski beda

Status

Case Studies | Movie Series
closewp

HSpeakUpforLove

. = Initiating the omnibus Tiktok Series of 3
e 53 P Voo unconditional love story in creating Valentine
#ipaptaios TR campaign of Close Up.
kalaCinta e F = 3 It's o Collabgrgtion compqigr) with other
Usia 2 : : Emtek Subsidiary for production & talents.
= 5{; 4 ' And a full orchestration from
M = R ... teaser-launching-amplify-sustain phase
| using 4 platforms (IG, YT, TT, TW) and done
by all tier influencers
(mega-macro-micro-nano-publishers).

-

Ketika budaya™
jadi pembé;gg:,

# speakupforiove

Beda Kultur
Tetap Akur

' Bisakah cinta
Q \ menyatukannyd?
| @ -

=All Rights Reserved



Friends Following For You

Waligd T

Paling enak buat buka puasa, dan cocok
juga buat hidangan nanti pas |ebaran!
#SobatBerbukaPalingKlilkk @okky.idn
#fyp #foryou #bukber
tess akuvaallyaaak
y E takjil andalan untik berBvka puasa ya
J1 @Walid Original Sound cuma @okky.idn &
BARA Ze #@ #Soba bukaPalingKiik
a puasa pakelyang manis2., . . S } maghriz.a a.lvv v 52 -
ertiiapaling ik 3 shared this video pakd ps o Share

0 riyantikus 6w
tenang 3ja ges, abis itu dianterin

pulang kok adeknya..O
#SobatBerbukaPalingKlik

> a4 Nurhalimah_juneldi 6w
) - w Wali band adekk@ syok gue sjak
o kapan wali Songo buat lagu@®

381likes Reply See transiation

e TR R TR

i}\ walidatih_kingarib &w
- 4 = ini bukannya udah ditanyainya ka .
gSE - T @

26 likes Reply

View all 1 replies

Qv

7,284 likes

% »

@ (é‘ Add a comment

foer
PHalduys!TYok berbuka puasa deng
‘Okky Klik! biarjadi“.. more

See translation

Case Studies | Ramadan Campaign

okky Klik

In launching Okky klik's new product, we leveraged
Tiktok as an up-and-coming social media for
Generation Z who are the key target audience.
Creating conversations about Okky Klik which is

#SobatBerbukaPalingKIik will increase

product awareness and USP thus attracting
audiences to buy.

2.5+ Total Organic Reach
In 1 month campaign

22.420/0 Branded comment

A @UNITY. Original Sound ' © 2024 FAS All Rights Reserved



https://docs.google.com/file/d/1Ivo-1AvuW_jHfnreLKvjb-zRaObA8x-D/preview
https://docs.google.com/file/d/1J7ZwSXoodq9voN8gjA5OIzIF-qyOgrtq/preview
https://docs.google.com/file/d/11SZWsaPsea9of1GizrIMDhM9obqBV3mT/preview

wig) WE ARE A PAGK OF SOGIAL MEDIA
KA SPEGIALISTS THAT BUILD STRATEGIES,

S IDERS. AND CONTENTS DESIGNED TO
TRAVEL THE SOCIAL SPACE




SOCIAL FIRST IS THE WAY TO GO

TIRED WIRED

AWARENESS
ENGAGEMENT
| % SOCIAL
VS CHANNEL
ACTION

With social, everything is happening on one single platform & producing
reactions that creates more awareness to other channels.
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Designing, building or managing your brand’s
social media strategy, persona, positioning
and narrative that connects you with your
audience in the social space.

Producing & managing content that
relates with your audience’s needs &
answers your brand'’s objectives.

FAS

Whether it's launching new product or
growing your social presence, we cover
everything. Both organic or paid as well.

Overseeing your brand’'s mention,
conversations, potential crisis flagging /
prevention & competitor monitoring.




© 2024 FAS All Rights Reserved

( OUR CLIENTS )

ol FRAS

C )

Launching the omnibus TikTok series featuring three heartwarming unconditional love stories as part of Close Up's
Valentine campaign. This is a collaborative effort with other Emtek subsidiaries for production and talent

involvement.
A full orchestration from teaser-launching-amplify-sustain phase using 4 social media platforms (Instagram,

Youtube, Tiktok, X) and done by all tier influencers (mega-macro-micro-nano-publishers).

"

- Ketika bud’éjyi:i;"
Jarak usia jadi pembegia,
<4

memisahkan, tika status

enguji,

W, —— .-

# speakupforiove T3 a # speakupforiove

Kala Cinta b Beda Kultur

Tak Pandang - - Tetap Akur ;
Usia g O

-

Bisakah cinta
menyatukannya?
Porbedsan Bukan Halargan -~ Dert Hatl Jojo & Clay 108l Saling Melenghapi dan Menyltapl Perbedasn L « .
| 8 ool

N e Pratasced Ve 30 D002 7™ Dosibe Shery - * SN T— . \

|
Mar ot Vamaws 7 ST G v @ Vs s v oy ‘r‘.

»
o TikTok
@lawrencaanzela
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( OURCLIENTS ) xl- nxlnTn

Producing contents for their Tiktok channels

Content Production

Tipe-tipe me time
keluarga edisi
weekend



https://docs.google.com/file/d/1XQnY1PyQSdSgoP31HsJ0QOPi7OTc_rFu/preview
https://docs.google.com/file/d/1XJDu08wETJkRRiyvkYDG-EeKITIFoWZF/preview
https://docs.google.com/file/d/1BjEll4wNb0hXIP1kmwPvq7G_QuP7ECkT/preview
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( OURCGLIENTS ) C b

Producing contents for their Dearmoms branded contents and Oatside’s Tiktok channels

MAINIGRATIS
40~ DI/PLAYGROUND! .

" . /ANAK MAINISEPUASNYA TANPA DIUNDI

e -

. @dearmoms.id



https://docs.google.com/file/d/1kizy64oxnYS8VG23c_tATUgGFDQ0K5ZB/preview
https://docs.google.com/file/d/1GnnSA3-_ZgGYA7VXvtRBW5sr9MxEE1Px/preview
https://docs.google.com/file/d/1qgsha5WXEsNmrznYvh6d1S5b6JZPnX2x/preview
https://docs.google.com/file/d/1xYXW8NI9TfmZ7Uu5eGo96iTgSRVEpwdL/preview

yvud 2 UNLEASHING THE POWER OF SOGIAL
» 8 GOMMERGE 10 BOOST YOUR BRAND'S

- e \
o o SALEY, OPTIMIZE YOUR GONTENTS
"AGENCY

LIVE SHOPPING. AND DRIVE GROWTH

.
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mcmment

OFFICIAL & sher
PARTNER ccopedic

OFFICIAL & sher

w347
PARTNER covo0eoic




FAS

SeleCl whitelab LOREAL  Plofy  Miti@o
* +

P AR I S & HOME INMPROVEMENT

= = p— o+ A
WINGS '_ ‘ N L - 4 A f @\\'C)L_*/f\:
¥ Nice € acwe (g
= aZat lTIlP@’ "‘fj\-,'i'_ -

PANTENE

PROV
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( OUR CLIENTS > onTSIBE

TASK Managing and optimizing Tiktok live shopping, content
production and ads management for Oatside

Tiktok Content 378 11
HOURS MONTHS

1A5mio  12.5X

AVG MONTHLY GMV ROAS

o= OATSIDE ny,
8.8 SUPER SALE

@ SPECIAL LAUNCHING COFFEE IL ! 2

50% FREE
OFF GIFT

LITER | SPECIAL PROMO GUNCANG 8.8 | BARU! COFFEE

Special
Collab

Softex

Live Shopping

s

------

wm SIPE

.
- ‘
f —
OATSIDE g2l = o=
A R =
¥ B ]
e ¥
= | 'Y A
\ - e . n
) o
: . s >
® =
» N
i . v

o

OATSIDE



https://docs.google.com/file/d/1vuiHGMay7HTfBCjPVqViwTqvtlz_LQWL/preview
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'SGM
( OUR CLIENTS ) SGM

Eksplor

SGM HARGA BARU
Semakin Terjangkau

TASK Managing and optimizing Tiktok live shopping, content Q
production and ads management for SGM. E ﬁ

i g -é;;471_ -79'35;
Live Shopping e
Tiktok Content 360

J

Ads Management . -
HOURS MONTHS .

% 9

253mio  27.13x

AVG MONTHLY GMV AVG ROAS



https://docs.google.com/file/d/1mVU_l2R1rhxBKJPcccfdewHnQZ8PdO6W/preview
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< OUR CLIENTS ) BEBEL"G

TASK Managing and optimizing Tiktok live shopping, content
production and ads management for Bebelac

Live Shopping
Tiktok Content 360

J

Ads Management
HOURS MONTHS

139mio 111X

AVG MONTHLY GMV ROAS

ol FRAS

(-] Bebelac Official Sto

\ Bebelac

e

Pencernaan Sehat,
Cerdas Maksimal!

Bebelac 3 3000 gr Bebelac 4 )
Pl | P
| Bebelac
@
&) AR 02"

Rp475.882 Rp452.796

Bebelac Turun Harga!

Claim "*‘ Gratis
Voucher Ongkir
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( OURCGLIENTS ) ““THIL““

TASK Managing and optimizing Tiktok live shopping, content
production and ads management for Nutrilon.

Live Shopping
Tiktok Content 360

J

Ads Management
HOURS MONTHS

90mio  6X

AVG MONTHLY GMV ROAS

@ Nutrilon Qfficial Store

& £

Nutrilon
Royal

NUTRILON ROYAL

FORMULA FOR WINNING CHILD

Beli
Nutrilon Royal 3&4

Gratis
TEFAL FRY PAN

rartof [ JRAS
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< OURCLIENTS > FHISIA“ Flnﬁ ’_ e

GAJIAN SALE!

TASK  Frisian Flag aimed to boost sales and raise awareness through a . (#KEKUATANUNTUKMENANG )
24-hour 10.10 Campaign on Shopee, TikTok, and Tokopedia Live e

Diskon Hingga

: : | 404 |
Live Shopping =
Ads Management 24 5K++ e |

HOURS ORDERS

470mI0++ 12.4X

ROAS



https://docs.google.com/file/d/1p1GC4Eb_CZwcTZAUlVj3cIvksX80QNec/preview
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( OURCLIENTS ) I.EKA LE KA

TASK LEKA aimed to boost sales and raise awareness through a TikTok

Cive
Live Shopping
Ads Management 3 1K++

MONTHS ORDERS

100mio++ 3X

ROAS



https://docs.google.com/file/d/1pWm-S8z3OsIuKJVIvtLNX6BCEGheuzqM/preview
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Bebas NING Dericy /

Store | Produk Original 100% |Harg

< OUR CLIENTS ) HARDWARE

TASK

(BUKU | PILIH mw NTUK
TUNBUH,KENBANG OPTINAL

Live Shopping

Ads Management

=

i
TB HOST 165
BB HOST '51

FAS as TSP participated to handle brand from TikTok Program (B2000), our duty is to help seller increase their
performance through live streaming.



https://docs.google.com/file/d/1W0aH55mcP_V0F83k4cJ2MCVSyYrLhwtB/preview
https://docs.google.com/file/d/1L2756N1dRcvhUlNzTB5M_7867R9ZLW8N/preview
https://docs.google.com/file/d/19UbxvRt0vB1ANCM2cR7AMgMHv5tUY-r7/preview
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( OUR CLIENTS )

TASK

Live Shopping

Ads Management

FICIAL STORE | ORIGINAL PRODUCT | BISA C(

FAS as TSP participated to handle brand from TikTok Program (B2000), our duty is to help seller increase their
performance through live streaming.



https://docs.google.com/file/d/1fAPKDV0nHf7dvtj9GZAJ7iyVswv_LMZ6/preview
https://docs.google.com/file/d/1AcS0flVwwNRpYhrIQHYJF1saBxkq4Uqg/preview
https://docs.google.com/file/d/1BDck2HevGH10EynmFCleRUJftS9gVEz5/preview
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ALLSTARS AFFILIATE

e The first and biggest Influencers Marketing platform in Indonesia, platform InfluckEaRERarkatinG
launched since 2019 Pertama di Indonesia

Allstars Indonesia ada untuk menghubungkan brand yang kamu punya, mulai dari bisnis rumahan
M M M M M M ' dengan skala kecil hingga bisnis berskala besar, dengan influencer yang tepat untuk
. CO n n eCtl n g b ra n d S W | t h | n fl u e n Ce rS to O pt | m I Ze O n | | n e a n d a ffl | I a te mempromosikan produk / jasa dari brand kamu ke publik, meningkatkan awareness dan juga

engagement, serta melebarkan distribusi informasi brand kamu ke target market yang baru.

campaign through social media R
e Allstars can seamlessly connect influencers and affiliates with multiple :

brands official store and e-commerce platform
e More than 100,000 from nano to mega influencers and more than
10,000 affiliates onboarded
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EMFILIATE

e Emtek one stop solution website & app for affiliate partners

to promote various products from top e-commerce and
Brand official store

e Affiliate marketing platform pool for Emtek media and
talents ecosystem

e \arious type of affiliates channel from talents digital assets,
blogs & websites, social media platforms, YouTube
channels, forums and community sites, to TV broadcasts

e More than 100 media publishers and more than 300 talents
under Emtek ecosystem onboarded

Y f||iate o Gabung Jadi Influencer

Gabung dengan
Emfiliate & dapatkan

FAS




~ Listing affiliates for
dedicated months (15%
commission & 5% ASF).

Approx. listing in a week.

Preparation

02

The brand did the one-
time curation from the
provided list

e Short Video =1
product

e Live =min. 3
products

Curation Process

03

After brand agrees
with the list
provided, Allegro
contacts the
creator for a deal

Verification

TIKTOK AFFILIATE FLOW

04

The adresses
collected & the
products are ready
to ship. Affiliate
would post their
contents during the
timeline

Product Seeding




EANMQUS ALLETEES

' s R Exc LU SIVE C R EATO R Our exclusive content creator,

named Ajat and Elstore, started

' | 45,05% Rp 72,03JT : :
' e P | g collaborating in 2024 both creator
. ‘ elstore_06 43,78% Rp 70,007 has quickly established themself as
~ 100%

a prominent figure in the live

streaming community.

Their engaging personality and

@ajat_swalayan ‘ @elstore_06
330 6,40 48.8K 737 3,034 2,599
FORveny Fatoverns Lkss Folowe L beia

s ... - 1 1 &= innovative approach to content

&5 Showcsse 17 Subscription

& o

') Showcase 7 Subscription

creation have allowed them to build

DISKON SHAMPO REJOICE

a loyal audience and drive

impressive sales figures for the

brands.




FAS

OUR UPDATED EXCLUSIVE CREATOR

Top 20 creators |A Alfiliate GV ] Orders & Export [F Viewall »
Creator name Contribution {9%) Atfiliate GV (Rp)
@ ibundirumah 27,84% Rp 76,2947
o a 7.08%
. gallerysifa 24,71% Rp 67,707
a 13116%
4 - kakalapanda 16,92% Rp 46,37JT
a 48795%
4 salmanisfy 6,63% Rp 181647
a 14.65%
N e riloreview 6,55% Rp 17,9547

il G

February
No Username Link Tiktok Est. GMV / Month
1 ibundirumah https:/www.tiktok.com/@ibundirumah Rp71,249,460
2 salmanisfy https:/www.tiktok.com/@salmanisfy Rp46.092,747
3 gallerysifa https:/www.tiktok.com/@gallerysifa Rp29.293,0M
4 malvinasbharata https:/www.tiktok.com/@malvinasbharaduta Rr;19.224,044
5 ulmaulmaull tiktok.com/@ulmaulmaull Rp11,111125
6 riloreview tiktok.com/@riloreview Rp10,787,588
7 hereaziemah https:/www.tiktok.com/@hereaziemah Rp8.641,792
8 kakalapanda https:/www.tiktok.com/@kakalapanda Rp7.886,627
Q elstore_06 https:/www.tiktok.com/@elstore 06 Rp1,689,904
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ZAMOUE ALLETANE




Fias

REJOICE

https://www.tiktok.com/@kkfriskaa

https://www.tiktok.com/@naufalnizaré

13 AFFILIATE LIVE
68 AFFILIATE VIDEO
TOTAL: 81 AFFILIATE
SOW LIVE: 240 HOURS
SOW VIDEO: 2-4X CONTENT
PERIODE CAMPAIGN: 6 MONTHS

101 4,5X



FiAS

HERBAL ESSENCES

https://www.tiktok.com/@asqllfzzx

Shampo Herbal
Essences Coconut Water

https://www.tiktok.com/@elstore_06

9 AFFILIATE LIVE
61AFFILIATE VIDEO
TOTAL: 70 AFFILIATE

SOW LIVE: 240 HOURS
SOW VIDEO: 2-4X CONTENT
PERIODE CAMPAIGN: 6 MONTHS

012X
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PANTENE

https://www.tiktok.com/@onyunsumiiaww

https://www.tiktok.com/@rrfashion9

& Peongen Rings LR S

- < ".‘: g
el ) Aoy of hamer b

=

Vit W AanT Uyitus
" E

beee g bigria Sengan LIVE Undany

* Ml
| " KI.,"., I ml >0 Keng M‘i‘ﬁilul'i ..‘ M'P'
e MU Ty s Al kreatcs LIVE :
Lk 8 : ' La |
- )

DM By mengihutl kreator LIV'{',

UL bedang o sodah Bangatung

90 AFFILIATE LIVE
100 AFFILIATE VIDED
TOTAL: 150 AFFILIATE
SOW LIVE: 240 HOURS
SOW VIDEQ: 2-4X CONTENT
PERIODE CAMPAIGN: 6 MONTHS

A01 12X



FiAS

HEAD & SHOULDERS

https://www.tiktok.com/@ilmu.semua https://www.tiktok.com/@rndcorporate
p— e 9 AFFILIATE LIVE

' 66 AFFILIATE VIDEO

130k dapet 3pcs |
VT W TOTAL: 75 AFFILIATE

SOW LIVE: 240 HOURS
SOW VIDEO: 2-4X CONTENT
PERIODE CAMPAIGN: 6 MONTHS

101 4X
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( Business Pillar #2 )
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OUR MEDIA EGOSYSTEM

INDOVIDGRAM (IVG)

Your ultimate destination for
everything related to movies,
anime, music, and pop culture.

KOKIKU.TV

The hub for all things culinary.
From trending viral dishes to quick
and easy inspirations, Kokiku
covers it all.

DEAR MOMS

The safe space where moms can
share and discuss all aspects of
womanhood and family matters
with each other

FAS

CERITA CANTIK

lt's all about sharing positivity and
supporting one another, women
supports women and girls support
girls
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News Based
Entertainment

We present our self as news based content
curator and creator.

Ginijadinya kalo

cukurukuk dinyanyiin Sharing and repackaging a variety of interesting
current happenings with our unique witty twist.

We specialized in the pop culture side of movies,
music, games, sports & esports.

sama penyanyi bintang!
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NG - FOLLOWEHS

INSTAGRAM
@ivg.id @ivg.id

(4.2 M> Followers (61.2 K> Followers <40-8 K> Followers
(14.2 M> Reach* (100 K> Video Views* <3O K> Video Views*
(18.4 M> Impressions*

(3.8%) Engagement®

YOUTUBE
ivgid

*Monthly Average
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VG - AUDIENGE

Our audience uses social media as
source of entertainment and fun.

An affordable way to lead a social life
considering their spending budget as
students and first jobbers.

98.7%

18 - 30

FAS

70.8%

MALE READERSHIP

Indovidgram occupy an
unique space where our
majority consumer are male
but our topics are not
necessarily associated with
the masculine interest points
such as automotive, fithess,
nature sports, etc.

MAIN AGE GROUP

College Students.
First Jobbers
Gaming & Anime Enthusiasts

Movie & Series Fans.

LIVE IN MAJOR CITIES

40% Jakarta
6.4% Bekasi
6.0% Bandung
5.5% Tangerang
5.4% Surabaya
5.1% Medan



© 2024 FAS All Rights Reserved

VG - GONTENT

Gini jadinya kalo Anime dengan episode
cukurukuk dinyanyiin terbanyak dalam
sama penyanyibintang! & N sejarah

Source: Getty Images for The Recording Academy Geser ° Source: gamerant.com, doraemon.indonesia.id/Instagram Geser °

IVG broadcast latest pop culture
related news content. We package each
iInformation with a unique context that
Invite audience to join in the convo.

FAS

NEWS

Sejarah baru!
jadijuaraldan2
di kejuaraan dunia

Source: Zepetto PB Indonesia/YouTube

Quantumania tayang
mulai hari ini!

ol

Average

Post 500K -800K

Reach

Average

Egg:gement 2 _ 5 %
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( OURCGLIENTS ) vnMan C B

Yamaha is the main sponsor for the second season of the "Ber217an" web series, with the launch of its latest
% product, Yamaha Gear 125.

The sponsorship package included a total of : 1 promotional teaser video and 10 episodes featuring product
placement within the web series content, which aired on Instagram Reels and mirrored on TikTok.

BER 2I7AN Throughout the 10 episodes, Yamaha gained exposure through product usage, USP ad-libs, brand mentions, and
even a store visit segment to invite viewers to experience the new Yamaha Gear 125 firsthand.
SEASON|2]
FEATURING

VA T © G T As a result, the web series sponsored by Yamaha gained a total of 1.9 million views, with an exceptionally low CPV

(Cost per View) of IDR 88. This had a positive impact on raising audience awareness of the Yamaha Gear 125.
() St =

iwe ivg.id @ Sw
ava ain nih

ya gini nit b jadi TikTokers
minim budget, apa-apa harus serba
hemat. Untung mereka gak keabisan
ide buat nyari modal tambahan &

Menurut kalian, ide mereka udah
cukup kreatif belum guys?

Reply
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The Home
Of Recipes

At Kokiku we showcase recipes from around the
world that are easy to cook at home.

What make Kokiku.TV unique is our relevance
with what’s popular in social media and eating
culture nowadays, showing viral food and
conversation classics recipes as inspiration for
our audiences.
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I((ll(ll(ll FOLLOWERS

@ INSTAGRAM
@kokikutv

(721 K> Followers (168 K> Followers (1.05 M> Followers
(9.2 M> Reach* (100 K> Video Views* <5O K> Video Views*

YOUTUBE
kokikuid

TIKTOK
@kokiku.id N

*Monthly Average
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Our audience uses social media as to
find new recipes ideas and inspiration
for various reasons.

61 %

FEMALE READERSHIP

Our audiences are particularly
interested in recipes that are
affordable and easy to make
with basic kitchen utensils.
Accessibility toward foods is
what they’re looking for.

18 - 35

MAIN AGE GROUP

Housewives Who Cooks
Amateur & Professional Chefs
Single Living Alone

Food Enthusiasts

Food Business Owners

FAS

75%

LIVE IN MAJOR CITIES

45% Jakarta
6.2% Surabaya
5.9% Bandung
4.8% Bekasi
4% Tangerang
3.7% Medan
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Recipes Kitchen Hack Review
- .
Asian Western Viral Food Affiliate

Holeileu

Es Lilin

Hokitu

(@ wliokikulieburu{ bura

["Wrap N

Bee , i9¥

l
Bikin Kulit Risol atau Crepe Bisa
Sambil Drakoran

o
1

® U\ I.\‘\‘:—_: j _
g@r KENCUR BUAT SEBLAK NO WAY! .
e Sk WE — #Reseplualanhiokiliu
KENCUR JADI CREAMY YES! o
o T buah mangga ® 4 sdm gula pasir

5ml kental manis putih @ 250 ml air

JAPANESE HAMBURG STE

Resep STEAK YANG Juicy ALA SHINGHRANS

Kokiku create relevant context through Average

Indonesian eating habit and popular Post 500 K - 800 K

Reach
happenings through recipes content.
Average

Engagement 3 o/
Rate O
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Jangan Ditahan'

CaPek :,a?
Rasangya berat banget sampai mav nyerah’
Gapapa kok, Nnamanya jvga manvsia pasti bisa merasa Ielah
Tapi, Ingat ya. kamv nggak sendiri
Coba lihat lagi senyuman dan tawa kecil itv
la sangat membutuhkanmu dan kamu adaloh pahlawan di matanya

Jadi. kalav ingin menangis. jangan ditahan ya..
Kelvarkan aja. jika ity membuatmy lebih tenang.
Kamv lebih kvat dari yang kamv bagyangkan. Buktin ya?
A Sudah sampai titik ini kan?
4 ....\ Kamv adalah ibv yang lvar biasa.
MO0
U
b

FAS

Safe Space
For Moms

We create dearmoms as a safe space where
moms can express and discuss all things related
to their experience raising a child.

Our point of view is always the same from day
one, always be supportive and solutive towards
the daily struggle our community face in real life.
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IlEl\H MOMS - FOLLOWERS

@ INSTAGRAM
@dearmoms.id

(612 K> Followers ( 2 K > Followers <55.6 K> Followers
(9.6 M> Reach* (100 K> Video Views* <20K> Video Views*
(10 M> Impressions*

( 4% > Engagement*®

YOUTUBE

@dearmomsiD

TIKTOK

@dearmoms_official

*Monthly Average
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Our audience uses social media as
source of escape from their motherhood
journey. Trying to find entertainment,
support, and information from their
digital consumptions.

92.4%

FEMALE READERSHIP

Our audiences are clearly
woman who are interested in
the topic of motherhood.

FAS

25-35 88.1%

MAIN AGE GROUP LIVE IN MAJOR CITIES
Mother of babies to toddlers. 63% Jakarta
Would Be Pregnant Moms. 6.1% Bandung

5.9% Bekasi
4.9% Surabaya
4.5% Tangerang
3.6% Medan
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DEAR MOMS - GONTENT

i LTE B

FOEAP

Jenis Gendongan
Anak Sesuai Usia
Moms Tim Mana?

. dearmoms.id

Moms, sekarang sudah banyak |ho ...

Each of our content comes from the angle
of Moms Support Moms. Sharing new
iInformations that help moms in their
motherhood journey or even just a simple
heart to heart to release some steam.

Rekomendasi AC
/2 PK dan Low Watt

Denpoo DDS-05CNI Daikin FTV15BXV14

Sharp AH-ASUDL Panasonic CS/CU-ZNSWKP
A s s i e e e ik
Samsun g AR-5KRFLAW LG Dual Cool TO6EV4

WE————————
—_— T —
| Rp 2.499.000 )

adearmoms.id

ﬁ\(am'\sutera

Berapa kali sih
idealnya “ena-ena”
dalam seminggu?

Ada 5 poin
penting!
Cek yuk->

FAS

Selfcare Parenting Journey Motherhood
Husband Sex Life Marriage Affiliate
Undang-Undang Terbaru : lbu Bis Baik/BuruknyaIbu
Cuti Melahirkan Sampai 6 |

Bukan Dilihat Dari:

XY v ur/oris JRQ Normal/Casear
XY revsttor JRQ T working Mom

8 Anak bisa lebih cepat berjalan/berbicara

Tapi, Bisa
Dilihat Dari

A
o 500K - 800K
e e A%

Rate



https://www.instagram.com/p/CpSjpSAN8NM/
https://www.instagram.com/p/CpSjpSAN8NM/
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DEAR MOMS - GOMMUNITY

We have a community of #DearMomSquad of more
than 2000 mothers who support each other, socialize,
and share in our community channels. These mothers
are eager to be part of Dearmom activations to meet
and interact with each others on the ground or online.

Good for Activation Opportunity
A AT Ll L Female focused brand or clients Driving conversations to certain topics/theme.
m = XD MO T e looking fo.r o.ppor’runi'ries. to deliver Create engagement Towarc;ls brand co’regorieg
Lg{ @ Anmvgarg@ 5 ¢ -' \! re e\ R hands on intimate experience for Support organic conversations toward campaigns

: mvr ARy el female focused community base.
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GERITA GANTIR

CERIIA
| Na " s
1K

Your Online
Bestie

leata s€a1oo. cevvele
dandan carttile buat cowvol.?

cervele tuh L“”u"“a“ T g We are girls’ best friends in discovering adulthood.
%kalo noyaLo. hat ik sendirt carttite
oodnya ““"35““3 L\aﬂ% \alad Cerita Cantik focus on contents that support our

readers journey to find self confidence and
empowerment navigating life as a woman in 2024.

Sharing experiences, recommendations, wisdom,
and positive affirmation. For us sharing is caring.
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GEBITA GANTIK - FOLLOWERS

@ INSTAGRAM
@cerita.cantik

@24 K> Followers (29 K> Followers <11-8 K> Followers
( 3M > Reach* ( 1M > Video Views* <200K> Video Views*

YOUTUBE
@CeritaCantik N

TIKTOK

@cerita.cantik

*Monthly Average
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GERITA GANTIK - RUDIENGE

93.5%

FEMALE READERSHIP

Cerita Cantik have definitely
attract the right kind of
audience with the content and
approaches that we do.

Our audience uses social media as
source of reassurance and second
opinion in the choices and situation they
faces in their daily life.

18 - 30

MAIN AGE GROUP

Fresh Jobbers & Graduates
Senior College Students
Newly Married

New to Adulthood

FAS

70.8%

LIVE IN MAJOR CITIES

52.7% Jakarta
7.4% Bekasi
7.1% Bandung
6.9% Surabaya
6% Tangerang
5.1% Medan



© 2024 FAS All Rights Reserved

&

Toxic Positivity
Yang Mungkin Tanpa
Sadar Dilakuin

GERITA GANTIK - GONTENT

&P

Cleansing Balm Lokal
Untuk Kulit Berjerawat

k<na1oa copsole 00.30 baca maps,
-\'afi Sak o pm&acbab

c.cwckmaa lodf(? - Nutrishe Luicrime

Our contents are about finding ways to support
our audiences in their day to day life. Sharing
experiences, recommendations and word of
affirmation, helping woman feel confident in
creating their own beautiful stories in life.

Mett My Day! Cleansing Balm Soothing Cleansing Sorbet
80ml 80ml

.
E ey Sai
bt bt v v e

Dear Me Beauty

Acne Care Meltaway Balm
100gr

Average
o~ 500K - 800K
Eremiment 394

Rate

Shopping Relationship Mental Health
Self Love & Confidence Beauty Tips & Info
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GERITA GANTIK - GOMMUNITY

More than 1000+ female join komunitas cerita
cantik, including beauty creator and audiences
who are active on social media. This community
held gatherings to confidently grow together.

Good for Activation Opportunity

Female focused brand or clients Driving deep understanding of brand campaign launch.
looking for opportunities to deliver Create opportunities for massive user generated content.
hands on intimate experience for Support messaging retention through on ground experience.

female focused community base.
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( Business Pillar #3 )

ECHNOLOGY
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W & WE BUILD TEGH PLATFORMS FOR
'  MANAGING INFLUENGERS, GROW

e . GOMMUNITIES, AND MEASURE
ATFORM COMPANY s
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(Ourproduc)
FASCAMP

FAMOUS ALLSTARS

Take your community to a different level. Build, nurture, and
optimize your online community with FAS CAMP, the all-in-one
platform designed to empower community managers and unlock
the full potential of your engaged audience

The community may include:
e A pool of influencers
e Company's employees
e CRM database

Revenue Model

e Subscription
e White label
e Full ownership

Email

Gagan@xomur ’I
\

Current Password

Log In

FASCAMP

281U angd password t

=

My Account

Juandra Clarissa

Jackson

Dony Randy

5 Joko Takukuk

FAS
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“a
(Our Products) G
-
L
- SALDO KAM
& Hock
Price Per Campaign | = 98
Youl'll need 1o sot your rice for SOrviCes Yex) want -

L0 CHUr on seiected Compangn

| Dana 220
Semua Platform v Urut Berdasarkan Jumat sot
JuRps den

Instagram

DATA DANK

. Instagram Post

IOR 50,000

BCA 1234567

Spark authentic connections. Allstars, one of the first influencers = m
platforms in Indonesia, connects brands with the perfect influencers Istageam Photo
to amplify your message. -

HISTOR!
Kejutan Belanja Untung Campaign INSShOram VIdeo
Find your ideal voice. Track results. Simplify collaboration
Dicari 10 Influencer - 20 Proposal Masuk A Bayaran dari
Untung Cam

30 Jan 2019 IDR 200,000

Revenue Model

e Pay per campaign
e White label

IDR 354,00
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( Our Products>
1,
€ Fastr

Uncover influencer insights with FASTR. Analyze
engagement, audience demographics, and brand fit to
make smarter marketing decisions and planning for
effective and efficient influencer campaigns

Revenue Model

e Subscription
e White label
e Full ownership

. R
‘Fastr rrouuct Fricing Fey

Analytic Technology

Explore our Best Analytic tools
for Social Media Analytic

©) Instagram & TikTok
Analytic * Analytic

Instagram Al Analytics

Get a real-time and complete insight from an

Instagram account or hashtag

Profile Analytics

@

Pro Plan Al Analytics

Get a real-time and complete insight from an
Instagram acc

@ dagelan

ast Checked At 25

""D r 2024

Data mulal diambil d

tanggal 17 Feb 2022

18 Mar 2024 - 25
Apr 2024

W

Overview Top Posts

Profile Overview

ngagement Like Rate Comment

0.408 % ooy
0.011%

Dagelan

Serunya dibagiin! | Part of @infia.corp V' *:

business.dagelan@infia.co

FAS

Overvie

;

Total Post

Avg. Post Per Day
Avg. Post Per week

Avg. Post Per Month

Total Post Chart

Tap on the chart to see det

59,050
59,000
58,950
58,900
58,850

58,800

Average Engagem

Engagement per post
Likes per post

Comments per post

Likes & Comment Cha
Tap on the chart to see det
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SOME PARTNERS THAT "=~ HAVE SUPPORTED

e &8 /) ADIRA
BCA mandir ')OCBC BANK BRI  BANK INDONESIA PRLDENTIAL o bAnA O gopay neres
Illx‘
LOREAL E£RHA S SOMETHINC COTTONINK YO DELAMIBRANDS M GRAND INDONESIA
© spotify Prime video k ) ﬁ" Ptokopedia o ajaib 7l NoIce JODX | ruang
potify : > ¢) goje Grao Shopee 128 P ajal gur ue
- ® B
PG XKino emene o (i) PHILPS (@) Soikd Curli ARE B ncovor

e
DAIHATSU \‘,’ wunemotors gD HYUNDAI E{! &\—&\ @D]ARUM BUMA I J&Tcreess  CGetCraft

: SIMPLY
T WM PERTAMINA

b ] s - ) A‘!‘ / - . .
LN SAMSUNG smartfren. @ IndiHEIMme <wmEKomsE. gumarswe  Stnemllel” s\-rj:\:\:sm : l_ P’ ifli;

: i,
Cscrv B TRANSTY NIET: Qidic [0 iNews® KOMPAS™ @) detikcor

AGENCY PARTNERS: group™ dentsu |G Havas clozette ERE




JI. Sisingamangaraja No.21,
RT.1/RW.4, Gunung, Kec. Kby. Baru,
Kota Jakarta Selatan, Daerah
Khusus Ibukota Jakarta 12120
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